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Candidates are required to give their answers in their own words
as far as practicable.
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[English Version]

The figures in the margin indicate full marks.

1. Answer any ten questions from the following : 1x10
(a) Who is the author of the book ‘Public Opinion’?
(b) Name one agency that conducts exit polls in India.
(c) What do you understand by the term ‘political economy’?
(d) Who are the authors of the book ‘Manufacturing Consent’?
(e) The restrictions on ‘exit polls’ in India are based on which act?
(f) What is Mass Persuasion?
(g) What is Political Advertisement?
(h) What is known as the ‘CNN effect’?
(i) Mention two journalists who are famous for their political reporting.
() What do you understand by the term ‘identity politics’?
(k) Give two examples of social movements.

() Mention two factors that affect political participation.

2. Write short notes on any five from the following : 2x5
(a) Politics and social advocacy
(b) Political Consultant
(c) Agenda Setting
(d) Digital political advertising
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Democratic participation
Media Bias

Human Development Index

. Answer any three from the following :

(a)

(b)

(c)

(d)

(e)

What is public opinion? Discuss how public opinion is shaped by media with reference to Chomsky-
Herman’s ‘Manufacturing Consent’. 5+10

At what point does propaganda become information warfare? Discuss with examples how media try
to influence their audience on political issues. 5+10

How democracy, politics and the media can be framed within the public sphere?— Discuss critically.
15

Do you consider the internet as a medium that promotes propaganda, surveillance and control, or as
a means to democratize society and empower citizens? Justify your opinion. 15

Do you think modern political campaigns on media are more negative than other commercial
campaigns?. Discuss with examples. 15



